








Males - 3,2; females - 4,9 Eurostat 

Total public budget for culture (in USD): 

547,560,000USD 

2018 

Please provide whenever possible the share allocated by cultural sectors/domains (in %): 

ln total 3,3 % Recreation, culture and religion-3,27; recreational and sporting services-0,64; cultural services-2, 11; broadcasting and publishing services- 

0,34; religious and other community services-0,07; recreation, culture and religion n.e.c- 0, 11 % 

Relevant Policies and Measures: 

Lithuanian Strategy for Cultural Policy 

Name of agency responsible for the implementation of the policy/measure: 

The Ministry of Culture 

Cultural domains covered by the policy/measure: 

Cinema/ Audiovisual Arts 

Design 

Media Arts 

Music 

Performing Arts 

Publishing 

Visual Arts 

Website of the policy/measure, if available: 

https://www.e-tar.lt/portal/lt/lega1Act/6aa23a 109d4d 11 e9878fc525390407 ce 

Describe the main features of the policy/measure: 

The Lithuanian Strategy for Cultural Policy (hereinafter - the Strategy) was approved in 2019. The main goal of the document is to ensure the 

contribution of culture in the creation of sustainable Lithuanian society, dignified national and European identity, social and economic welfare of the 

citizens as well as the international prestige of the state and its competitiveness. The Strategy addresses important problems, challenges and the 

needs of the Lithuanian cultural sector and necessary changes that must be implemented until 2030. The Strategy is structured in three main 

directions with accompanying goals and objectives. The first direction - balanced and integrated cultural policy - emphasises the need to strengthen 

cooperation between the state, municipal and non-governmental sectors to reduce cultural exclusion and disparities among the regions. The second 

direction - creative personality and society with a strong identity - aims at fostering creation and participation in culture as well as developing critical 

thinking and citizenship in society. The third direction - culture that creates value - sets the goal for culture to generate strong social and economic 

value to the national progress. The Strategy also highlights the importance of creating favourable conditions for talent development and fair 

remuneration to artists and cultural workers. Specific measures implementing the objectives of the Strategy will be included in the 2020-2022 

strategic plans of institutions that will contribute to the implementation of this Strategy in the area of their competence. 

Does it specifically target young people?: NO 

Does the International Fund for Cultural Diversity (IFCD) support the implementation of the policy/measure?: NO 

Financial resources allocated to the policy/measure in USD: 

The Strategy is financed through the state budget appropriations, municipal budgets, EU and other international financial support measures. 

Has the implementation of the policy/measure been evaluated?: NO 

Partner(s) engaged in the implementation of the measure: 

Ministries, institutions and organisations in the area of their competence 

Type of entity: 

Public Sector 
























































































































